YT1Bepxaato:
leHepanbHbI anpekTop OO0 «ApeHa»

AradoHos M.B.

PernameHT AKuumn
«JononHutenbHble ckuaku 10%, 20% n 30%»

Ne511 ot 05.12.2024

1. O6bwwme nonoxxeHna AKuum:

1.1.

1.2.

1.3.

1.4.

Hactoawmin PernameHT yTBeprKAaeT MOPAAOK OpraHM3auMm M NPOBEAEHMA aKUUKM Npu
nokynke KomnnaekTa, coctosAwero 13 asyx 1 bonee eanHuy, ToBapa (aanee — «KomnneKkr»),
noa HasBaHuem «ononHutenbHble CKngku 10%, 20% n 30%» (aanee — «Akuma»). B Akuuu
y4acTBytoT Bce ToBapbl MarasuHos (ganee —«ToBap»).

MpoBeaeHne AKUMU pPeriaMeHTUPOBAHO AEMCTBYIOWMM 3aKOHOA4ATeNbCTBOM Poccuiickom
depepaunu, B TOM YMCae, FPaXKAAHCKMM, PEKNAMHbBIM, HANIOTOBbIM, aHTUMOHOMO/IbHbIM, O
3alLUUTE NEepPCOHa/IbHbIX AAHHbIX, @ TAKXKE HACTOALLMM PeriameHToM.

AKUMA HOCUT UCKNHOYNUTENIBHO PEKIAMHbIA XapaKTep, He OCHOBaHa Ha pucke, He TpebyeT
BHECEHUA NNaTbl 33 y4acTMe U He ABAAEeTCA NoTepeeit, TpebosaHma deaepanbHOro 3akoHa
Poccuiickoir  Pepepaumm  Ne  138-®3 ot 11.11.2003 rogma «O soTepesax» He
pacnpoCTpaHALOTCA.

YcnoBusi AKLMK HOCAT XapakTep nyb6anyHon odepTsbl.

2. Cpoku 1 Tepputopma nposegeHna AKuum:

2.1.

uhwnN e

7.
8.

Tepputopua nposegeHna Akunmn: marasmHol OO0 «ApeHa».
Agpec(a) ykasaHbl HUXe:

Mockea, HoBMHCKuMiA BynbBap, 4. 28/35, NO ONE Outlet

MockBa, CmoneHckas naowaasb, 4. 3, TAK CmoneHckuit Naccaxk, NO ONE Outlet

MockBa, noc. MOCKOBCKUiA, Aep. JlanwuHKa, BA. 8, Kopn. 1, Outlet Village Vnukovo, NO ONE Outlet
MO, r. KoTenbHUKK, HoBopsizaHckoe wWw., a. 8, Outlet Village Belaya Dacha, NO ONE Outlet

MO, a. YepHasa 'pasb, JleHnHrpaackoe w., 33 km, Ba. 1, FASHION HOUSE OUTLET CENTRE, NO
ONE Outlet

MO, ropogcKkoi oKpyr UcTpa, gepesHA MoKkpoBcKkoe, yanua LleHTpanbHas, 3gaHne 33, Novaya
Riga Outlet Village, NO ONE Outlet

EkaTepuHbypr, yn. HeckyuHas, 4. 3, Brand’s Stories outlet, NO ONE Outlet

CaHkT-NeTepbypr, MynkoscKoe wocce, 60 K.1, Outlet Village Nynkoso, NO ONE Outlet

(nanee - «MarasuHbI»).

2.2,
2.3.

Cpok gelicteua AKumn ¢ 5 no 31 aekabpsa 2024 roga BKAOUUTENbLHO.

B AKUMM MOTyT MNPUHATL ydacTWe /uLa, KOTOopble B COOTBETCTBUM C TpPaXKAaHCKUM
3aKOHoZaTeNnbcTBOM Poccuinickon Peaepalmmn BnpaBe CaMoCTOATEIbHO COBEPLUATbL NMOKYMKK,
oTBevatolLme TpeboBaHMAM HacToslel AKunn (ganee — «fMoKynatenb»).



3. PacueT ckngku no AKuuu:

3.1. B nepuopg npoBegeHmna Akumu lNMoKynaTesib Bpase NoaAyuYnUTb AONOAHUTENBHYIO CKMAKY 10%
Ha nepsytlo Belwb B Yyeke; 20% Ha BTOpOM ToBap B YeKe, HAMMEHbLIMIA MO CTOMMOCTU OT
nepsoro ToBapa; 30% Ha TpeTuit ToBap B YeKe, HAMMEHbLUMIA NO CTOMMOCTU OT OCTasIbHbIX
ToBapoBs. HaumeHbLel cToumocTbto ToBapa ABNAETCA UeHa, 0603HAYeHHAA HA LieHHMKe A0
npumeHeHns Kaptbl JToanbHocTU. CKMAKa Ha KaxKabl nocneayowmii KomnaekT, cocToawmii
M3 ABYX WU Tpex Mo3vuuMin B Yeke, GOpMUPYETCA OTAENbHO Ha KaxKabli KomnaekTt, npwm
YC/NIOBMU, YTO KarKAaA BTOPasA BeLlb U3 NO3ULMIA B YEKE ABAAETCA HAMMEHbLUEN NO CTOMMOCTH
OT NepBOW, a TPETbA BELLb — HAMMEHbLLEM MO CTOMMOCTM OT OCTa/IbHbIX.

3.2.  [ns nonyyeHus CKMAKU Heobxoammo, 4tobbl ToBapbl ObinM NPobUTbI B O4HOM KacCOBOM
yeke.

3.3. B aKkumMu NpMHUMAIOT y4acTMe TOJIbKO TOBapPbl U3 KaTeropm ogexaa, obysb 1 CYMKMU.

3.4. Tosapbl 6bpeHaa Furla B akuum y4acTma He NPUHMMAIOT, HO MOTYT BbITb YaCTblo KOMMAEKTA.

3.5. MakcnmanbHaa ckugKka Ha ToBap nocne NpMMeHeHUA BCeX CKUAOK He MOXKET npeBblwaTb
90%.

3.6. MakcumanbHaa cKMaKa ana ToBapos 6peHgoB Compagnie de Provance, Hobepergh,
SA.AL&CO, Selahatin, Aurezzi, Orens Parfums - 15%, Tumi, Samsonite, Porsche Design, Bric's,
Delsey, Echolac, La Sultan de Saba, Empire Australia, Accoje, Rare Paris, Rated Green - 20%,
ToBapoB bpeHaos, Swims, Pedemeia, Emu Australia, SCHOLL, Karl Lagerfeld, Michael Kors,
DKNY, Calvin Klein, Tommy Hilfiger, Marc O'Polo, Woolrich, Mila Moursi, Reebok, Jog Dog,
Philip Kingsley, -417, Thalgo, Etro, Marzotto, Christian Breton, Alia, Burberry,
Dolce&Gabbana, Miu Miu, Prada, Prada Linea Rossa, Ray-Ban,Versace, Retro Super Future -
25%, ToBapos 6peHaa Saphir D'Oro - 40%.

3.7. Tosap, yyacTsyowmin B AKunK, onpeaenaetca agMmmHuctTpaumen 000 «ApeHa.

3.8. Mpuobpetas ToBap Komnnektom, [MoKynaTenb cornawaetca € YC/AOBUMAMU Ny6ANYHOM
odepTbl.

3.9. [OononHutenbHaa WHpopmauma No  AKUMM  NpenocTaBAAeTcs  NpeacTaBuTenamm
agmunHuctpaymm 000 «ApeHa» Ha Tepputopumn MarasnHa.

4. Bo3Bpar u 06meH ToBapa, NnpnobpeTeHHOro B nepuoa, AKuuu.

4.1. ToKynaTtenb MMeeT NpPaBo BEPHYTb NPMOBpPeTeHHbI UM ToBap B NOpsAKe, AeNCTBYOWEM B
00O «ApeHa» B COOTBETCTBUMN C HOPMAMM AENCTBYIOLLENO 3aKOHOAATE/IbCTBA.

4.2. BosBpat ToBapa, npuobpeTeHHOro no AKUMM C  AONOJHUTENbHBIMW  CKUAKAMMU,
ocyuiecTsafeTca nosHbim Komnaekrom

4.3. Cymma BO3BpaTa AEHEXHbIX cpeacTB 3a ToBap, NPUOBPETEHHbIM C YY4EeTOM CKUAKMK, PaBHa
CyMMe peaibHO 3aTPayYeHHbIX CPEACTB, TO €CTb C Y4ETOM CKUAKM.

5. AKuusa un Kaptbl JloanbHocTtn NOCTOAHHOrO NOKynarens
AKUMA U NOAAPOUHDbIE KapTbl

5.1. B nepwuopa nposeaeHns AKumnmn ckmaka no Kapte MNoctossHHOro nokynatens (aanee — «Kapta»)
He NpumeHsAeTcA.
B nepuwog nposeaeHua AKuun KaneHT Bnpase NnoayunTb KelwbsK Ha KapTy B BuAe 6OHYCHbIX
6annoB OT CYMMbI MOKYMKM:



5.2.

6.1.

6.2.

6.3.

3% no Kaptam c HomnHanom 0%,

5% no Kaptam c HomnHanom ot 5% o 12%,

7% no Kaptam ¢ HomnHanom 15%.

boHycamn BO3MOXKHO onnatutb A0 50% OT cymmbl NOKYNKW. boHycbl 6yayT HauucneHsl B
TeyeHue 14 gHel C MOMEHTA COBEPLUEHMA MOKYMKU CO CPOKOM OEWCTBUS B TeyeHue roga. 1
60HYCHbIM 6ann paseH 1 pybato.

MNopapouHbie KapTbl OO0 «ApeHa» AeNCTBYIOT B CTAaHAAPTHOM peXume.

6. lMpouune nonoxkeHua

000 «ApeHa» ocTtaBnseT 3a coboi NpaBo Ha OAHOCTOPOHHEE M3MEHEHWE HACTOALLEro
PernameHTa, Kak NONHOCTBIO, TaK M YAaCTUYHO, BNJIOTb 40 €ro OTMEHDI.

OevictBne AKuMm B oTAenbHbiX cekumax OO0 «ApeHa» MOXeT bObiTb OrpaHUMYeHo Wan
OoTMeHeHo. B 3tom cnyyae, AgmuHucTpaums WHbopmupyetr [okynatene B
yBe4OMUTEIbHOM MopsAaKe.

00O «ApeHa» He HeCET OTBETCTBEHHOCTM 32 MNPOMYCK CPOKOB, YCTAHOB/EHHbIX AANA
COBEpPLUEHNA AENCTBUI NPeayCMOTPEHHBIMN HACTOAWMM PernameHTom. MNpeTeH3nmn B CBA3MU
C NPOMYCKOM CPOKOB, HE NMPUHUMAIOTCA.



