YT1Bepxaato:
leHepanbHbI anpekTop OO0 «ApeHa»

AradoHos M.B.

PernameHT AKuumn

«Cknaku po 70%, pononHutenbHo Ao -40%»

Ne595 ot 16.05.2025

1. O6bwwme nonoxxeHna AKuuu:

1.1. Hactoawui PernameHT yTBeEprKAaeT MOPSAOK OpraHM3auMm M NPOBEAEHMA aKUUM Npu
nokynke KomnnaekTa, coctosAwero 13 asyx 1 bonee eanHuy, Tosapa (aanee — «Komnnekr»),
nog HaseaHMem «Ckugku go 70%, gonoaHuTtenbHo Ao -40%» (oanee — «Akuma»). B Akuuu
y4acTBytoT Bce ToBapbl MarasuHos (ganee —«ToBap»).

1.2. TMpoBegeHne AKLUN PErnameHTUMPOBAHO AENCTBYIOLLMM 3aKOHOAaTeNbCTBOM Poccuinckoit
depepaunn, B TOM YMCae, FPaXKAAHCKMM, PEKNAMHbBIM, HANIOTOBbIM, aHTUMOHOMO/IbHbIM, O
3aLUTe NEePCOHANbHbBIX AAHHbIX, @ TAKXKE HACTOALWMM PernameHTOM.

1.3.  AKUMA HOCUT MUCKIOUMTENIbHO PEKNaMHbIN XapaKTep, He OCHOBAaHa Ha pUCKe, He Tpebyet
BHECEHUA NNaTbl 33 y4acTMe U He ABNAEeTCA NoTepeeit, TpeboBaHma deaepanbHOro 3akoHa
Poccuiickoir  Pepepaumm  Ne  138-®3 ot 11.11.2003 roma «O soTepesax» He
pacnpoCTpaHALOTCA.

1.4. Ycnosus AKUMM HOCAT XapaKTep ny6andyHol odepThbl.

2. Cpoku 1 Tepputopma nposegeHna AKuum:

2.1. Tepputopusa nposeaeHua Akumm: marasnHol OO0 «ApeHa» 1 cailT noone-outlet.ru .
Agpec(a) ykasaHbl HUXe:

Mockea, HoBMHCKuMiA BynbBap, 4. 28/35, NO ONE Outlet
MockBa, noc. MocKoBcKuiA, aep. JlanwwuHKa, BA. 8, Kopn. 1, Outlet Village Vnukovo, NO ONE Outlet
MO, r. KotenbHUKK, HoBopssaHckoe wWw., 4. 8, Outlet Village Belaya Dacha, NO ONE Outlet
MO, a. YepHasa pasb, JleHnHrpaackoe w., 33 km, sn. 1, FASHION HOUSE OUTLET CENTRE, NO
ONE Outlet

5. MO, ropogckoii okpyr UcTpa, aepesHA Mokposckoe, yanua LleHTpanbHas, 3gaHne 33, Novaya

Riga Outlet Village, NO ONE Outlet

6. EkaTepuHbypr, yn. HeckyuHas, 4. 3, Brand’s Stories outlet, NO ONE Outlet

7. CaHkT-Metepbypr, NMynkosckoe wocce, 60 K.1, Outlet Village Mynkoso, NO ONE Outlet
(nanee - «MarasuHbI»).

e

2.2. Cpok genicteusa Akunm ¢ 16 no 31 mana 2025 roaa BKAOYUTENBHO.

2.3. B AKUMM MOryT MNPUHATb Y4yacTMe ANuMUa, KOTOpble B COOTBETCTBMW C TParKAaHCKMM
3aKoHoAaTenbCcTBOM Poccuiickon ®epepaLmm BnpaBe CaMoCTOATEIbHO COBEPLLATb MOKYMKY,
oTBevatolLme TpeboBaHMAM HacToAlel AKuumM (aanee — «MoKynatenb»).



3. PacueT ckngku no AKuuu:

3.1. B nepuopg npoBegeHmna Akumu lNMoKynaTesib Bpase NoaAyuYnUTb AONONHUTENbHYIO CKUAKY 20%
Ha BTOpoI ToBap B YeKe, HAUMEHbLUMIN MO CTOMMOCTM OT nepsBoro Toeapa, 30% Ha TpeTui
ToBap B 4YeKe, HaUMEHbLUMN NO CTOMMOCTM OT nepBoro M BToporo Tosapos, 40% Ha
yeTBepTbii ToBap B 4YeKe, HAaMMEHbLIMKA NO CTOMMOCTM OT OCTa/jibHbIX. HaumeHbluemn
cToMmocTblo ToBapa ABAAETCA LeHa, 0603HaYeHHaAa Ha LEHHWKe A0 npumeHeHua KapTbl
NoanbHocT. CKMaKa Ha Kaxabli nocneayowmii KoMnaekt, cocToAawmin U3 agyx, Tpex uau
yeTblpex No3uuni B Yeke, GopMUpPYeETCs OTAENbHO Ha Kaxablih KomnaekT.

3.2. ToBap 6e3 CKMAKM MOXKET ObITb YaCTblO KOMMJIEKTA, HO CKMAKA B PpaMKax aKLMKN Ha AaHHbIV
TOBAp He pacnpocTpaHaeTcA

3.3. [Ans nonyyeHus CKMAKKU Heobxoammo, 4Tobbl ToBapbl 6blaM NPOOUTHI B OAHOM KacCOBOM
yeke.

3.4. Tosapbl 6peHaa Premiata n accopTMMeHT ce3oHa SS25 B aKLMM yyacTma He NPUHUMALOT, HO
MOTYT 6bITb YaCTbIO KOMMJIEKTA.

3.5. MaKcumanbHasa ckngka Ha ToBap nocae NpUMeEHEHUA BCEX CKUOOK He MOXET npesblwaTtb
90%.

3.6. MakcumanbHaa cKkuaka ana Tosapos bpeHgos Tumi, Samsonite, Porsche Design, Bric's,
Delsey, Mandarina Duck, Roncato, Echolac, La Sultane de Saba, Empire Australia, Accoje, Rare
Paris, Rated Green, Gucci, Saint Laurent — 20%; Furla, EMU Australia, Scholl, Karl Lagerfeld,
Michael Kors, DKNY, Calvin Klein, Tommy Hilfiger, Marc O'Polo, Woolrich, Jog Dog, Philip
Kingsley, Thalgo, Mila Moursi, Minus 417, Christian Breton, Etro, Alia, Marzotto, Burberry,
Dolce&Gabbana, Miu Miu, Prada, Prada Linea Rossa, Ray-Ban, Versace, Retro Super Future,
Hadat Cosmetics — 25%; Saphir D'Oro — 40%.

3.7. Tosap, y4yacTByowWwmin B AKuMK, onpeaenaetca agMmmHuctTpaumen 000 «ApeHa.

3.8. [puobpetaa ToBap Komnnektom, MokynaTenb corfawaeTcs C yCAoBUAMM NybANYHOMN
odepTbl.

3.9. [OononHutenbHaa WHPopmauma No  AKUMM  NpenocTaBAAeTcs  npeacTaBuTenamm
agmunHuctpaymm 000 «ApeHa» Ha Tepputopum MarasnHa.

4. Bo3Bpart n o06meH ToBapa, npMobpeteHHOro B nepuoa, AKuum.

4.1. ToKynaTtenb MMeeT NpPaBo BEPHYTb NPMOBpPeTeHHbI UM ToBap B NOpsAKe, AeNCTBYOWEM B
00O «ApeHa» B COOTBETCTBUN C HOPMAMM AENCTBYIOLLENO 3aKOHOAATE/IbCTBA.

4.2. BosBpat ToBapa, npuobpeTeHHOro no AKUMM C AONOJHUTENbHBIMW  CKUAKAMMU,
ocyuiecTsaAeTcA nosHbiM Komnaektom

4.3. Cymma BO3BpaTa AEHEXHbIX cpeacTB 3a ToBap, NPMOBPETEHHbIN C Yy4EeTOM CKUAKM, paBHa
CyMMe peasibHO 3aTpPayYeHHbIX CPeACTB, TO €CTb C Y4ETOM CKUAKM.

5. AKuusa un Kaptbl JloanbHocTtu NOCTOAHHOrO NOKynarens
AKUMA U NOAAPOUHDbIE KapTbl

5.1. B nepwuopa nposeaeHns AKumnmn ckmaka no Kapte MNoctossHHoro nokynatens (aanee — «Kapta»)
He NpumeHseTcA.
B nepuwog nposeaeHua AKuun KnneHT Bnpase Noayuntb Kelwbsk Ha KapTy B Buae 60HYCHbIX
6annoB OT CYMMbI MOKYMKM:



5.2.

6.1.

6.2.

6.3.

3% no Kaptam c HomnHanom 0%,

5% no Kaptam c HomnHanom ot 5% o 12%,

7% no Kaptam ¢ HomnHanom 15%.

boHycamn BO3MOXKHO onnatutb A0 50% OT cymmbl NOKYNKW. boHycbl 6yayT HauucneHsl B
TeyeHue 14 gHel C MOMEHTA COBEPLUEHMA MOKYMKN CO CPOKOM OEWCTBUS B TeyeHue roga. 1
60HYCHbIM 6ann paseH 1 pybato.

MNopapouHbie KapTbl OO0 «ApeHa» AeNCTBYIOT B CTAaHAAPTHOM peXume.

6. lMpouune nonoxkeHua

000 «ApeHa» ocTtaBnseT 3a coboi nNpaBo Ha OAHOCTOPOHHEE W3MEHEHME HaCTOALLEro
PernameHTa, Kak NONHOCTBIO, TaK M YAaCTUYHO, BNJIOTb 40 €ro OTMEHDI.

OevictBne AKuMm B oTAenbHbiX cekumax OO0 «ApeHa» MOXeT bObiTb OrpaHUMYeHo Wan
OoTMeHeHo. B 3tom cnyyae, AgmuHucTpaums WHbopmupyetr [okynatene B
yBe4OMUTEIbHOM MopAaKe.

00O «ApeHa» He HeCET OTBETCTBEHHOCTM 32 MNPOMYCK CPOKOB, YCTAHOB/EHHbIX AANA
COBEPLUEHNA AEUCTBUI NPeayCMOTPEHHBIMU HACTOALWMM PernameHTom. MNpeTeH3nm B cBA3MU
C NPOMYCKOM CPOKOB, HE NMPUHUMAIOTCA.



